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3-Level-Model of Mass Communication

Specialised

Elite Media Popular Media Media

(MERRILL, John Calhoun und LOWENSTEIN, Ralph Lynn (1979): Media, messages and men. 2. ed, New York u.a),.
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Development and use of mass media

Working Profiles of current daily media

Orientation in Daily Life

Parasocialism Relaxation

Conversational Ability Escapism

Information Habit
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Development and use of mass media

3-Level-Model of Mass Communication

Elite Media

\

Popular Media

Y.

(MERRILL, John Calhoun und LOWENSTEIN, Ralph Lynn (1979): Media, messages and men. 2. ed, New York u.a),.
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Media Consumption 1980 — 2010 in Minutes
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The Classic Gate Keeping Model

N2*
nN3?

source of press communications

press communications
N2',3° chosen communications
M recipient/audience

I"'nlll,ﬁl1 denied/rejected communication
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The Spherical Model of Communication

Ecosystem E*, E* expanded Ecosystem

3R

B® Ecosystem (p)..(p”}  expanded Processes

i e

M®  common Ecosystem v omnipresent Ecosystem
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Case 1: A contacts B directly

Ecosystem E*, E* expanded Ecosystem

AE
B® Ecosystem (p)..(p”}  expanded Processes
i e
M®  common Ecosystem v omnipresent Ecosystem
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Case 2: A contacts B in a common Ecosystem (A>M®>B)

Ecosystem E*, E* expanded Ecosystem

AE
B® Ecosystem (p)..(p”}  expanded Processes
H e e
M common Ecosystem v omnipresent Ecosystem

16. September 2011 Prof. Christof Seeger
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Case 3: A contacts B in their own personal ecosystems (A>A®>B or B®>B)

Ecosystem E*, E* expanded Ecosystem

AE
B® Ecosystem (p)..(p”}  expanded Processes
H e e
M common Ecosystem v omnipresent Ecosystem
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4 Practical Suggestions

1
2
3.
4

. Brand strengthening and clear positioning

. Focus on quality criteria in journalism

Reflect upon the changing role of journalism

. Invest in real media development and use of

products
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