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Development and use of mass media

3-Level-Model of Mass Communication

Elite Media Popular Media Specialised
Media
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Development and use of mass media

Working Profiles of current daily media
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Development and use of mass media

Media Consumption 1980 – 2010 in Minutes
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Exkursus: Gate Keeping Models

The Classic Gate Keeping Model
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The Spherical Model of Communication

The Spherical Model of Communication
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The Spherical Model of Communication

Case 1: A contacts B directly
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The Spherical Model of Communication

Case 2: A contacts B in a common Ecosystem (A>Me>B)
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The Spherical Model of Communication

Case 3: A contacts B in their own personal ecosystems (A>Ae>B or Be>B)

16. September 2011 Prof. Christof Seeger 11



Conclusion

4 Practical Suggestions4 Practical Suggestions

1. Brand strengthening and clear positioning

2 Focus on quality criteria in journalism2. Focus on quality criteria in journalism

3. Reflect upon the changing role of journalism

4. Invest in real media development and use of

productsproducts
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