Aisieanfereneaaftnalinternational@iele

Tommie Nystrém T I T
October 2009 HOCHSCHULE DER MEDIEN

onsdag 14 oktober 2009



41st conference of the International Circle

Trends in Media Consumption
in Western Europe

Tommie Nystrém
Guest Lecturer at Stuttgart Media University (HdM), Germany

Tommie Nystrém I I T |
October 2009 HOCHSCHULE DER MEDIEN

onsdag 14 oktober 2009



onsdag 14 oktober 2009

facebook
Site Tour

Edit Your Profile

Fill out your profile with your photo and interests, your work and education history,
vour favorites and more.,

Amy Weller's Profile (This Is you) Manchester, NH

Amy Weller Maachester, NH
Harvard 06

helg

¥ Mini-Feed
Dusplaying 10 stories

[ji Amy posted a hink
Anthropelogie Hodgepodge Scaf | Outhlush

login  register help

Site Tour

K3 Getting Started
& Your Profile

@ Photos and Motes
Your Home Page

[E Your Privacy Settings

Register

Register now to take
advantage of al Facebook has

to offer.



Trends in Media Consumption in Western Europe

Late 80 ‘s — reluctance to new technology

L1 |
HOCHSCHULE DER MEDIEN

Tommie Nystrom
October 2009

onsdag 14 oktober 2009



Trends in Media Consumption in Western Europe

Early 9o s — reluctance to new media
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Early 9o 's — reluctance to new media
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Trends in Media Consumption in Western Europe

Things people cannot live without, by age, Sweden, 2006
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Trends in Media Consumption in Western Europe

Global Media Consumption per Week

Average hours per week
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Trends in Media Consumption in Western Europe

Young people reading Newspapers in Japan

Reduction in time spent reading newspapers
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Trends in Media Consumption in Western Europe

Media Consumption and Credibility in USA

Where do you get most of your
National and International News?
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Source: Pew Research Center for the People & the Press 2008
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online social networks
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Online News Credibility

Do you personally consider online
news from a newspaper site to be as
credible as the news printed in the
newspaper?

% USA
Yes 66
No 14
Not sure 20

Source: Harris Interactive/
Innovation Media Consulting
Group, Newspaper Readership
Survey 2007
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Trends in Media Consumption in Western Europe

Advertising spending moves to the “net”

Norway: Aftenposten vs Finn in Car Classifieds
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Trends in Media Consumption in Western Europe

Reflections

e News papers
- Web edition
« Mobile services
. print edition
o Distribution and subscription methods
o Periodicity

e Design and content

o News coverage
e Education
 For how long will present education be viable?

- What strategic management is needed to meet tomorrow “s challenges?

. Is this matter only of national interest, or should there be an international
approach to this topic?

« We know the consumers act on a global arena — what about the producers?
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Trends in Media Consumption in Western Europe

Forecasting the future can be a difficult task...

e “Radio has no future”
(Lord Kelvin, President of the Royal Society, 1887)

o “Who the hell wants to hear actors talk”
(Harry M. Warner, Warner Brothers, 1927)

e “TV wont be able to hold on to any market it captures after the first six
month. People will soon get tired of staring at a plywood box every
night”

(Daryl F Zanuck, Twentieth Century-Fox, 1947)

e “There is no reason for any individual to have a computer in their
home”
(Kenneth Olson, President of Digital Equipment Corp., 1977)

e “Most current media formats will die and be replaced with an
integrated web medium within five to ten years.”
(Jakob Nielsen, Bell Communications Research, IBM User Interface Institute, 1998)
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