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EGIN 

Objectives 

 To support the development of knowledge, 
skills and competences for the 
graphicmedia and allied industries; 

 To supply ways and means for the joint 
development of: 



EGIN 

Objectives 
•  cooperation between training organisations, 

companies and social partners; 
•  European cooperation in the development and 

production of teaching and training materials; 
• Needs analyses, labour market research, for 

the need of vocational education and training  



EGIN 

Objectives 

 EGIN does not aim for profit 

 EGIN is a non political platform for 
cooperation. 



EGIN 

Organisation 

 Board of directors 
founding / full members, both social 
partners of  
Norway, Denmark,  Switzerland and The 
Netherlands. 



EGIN 

Organisation 

 Board of directors 

 Observer members (one of the social 
partners of:  
Germany, Iceland, United Kingdom and 
Spain 



EGIN 

Organisation 

 Board of directors 

 Observer members 
Special seat for the European Social Partners 
•  INTERGRAF, employers 
•  Uni Europe Graphical, trade unions 



EGIN 

Organisation 

Members 
31 members from 11 countries: 

Denmark, The Netherlands, Switzerland, 
Norway, United Kingdom, Germany, Iceland, 
Spain, Sweden, Finland, Italy 



EGIN 

Activities 

 Annual meetings 
 Seminars 
 Project development 
 Project submission / carrier 
 Project Partner 



EGIN 

Activities 

 Projects 

• Creative ECVET 
•  Lean management 
• Mobility by EDGE network 
• Teacher’s seminars in Nordic countries 



Cover picture EGIN flyer 
Available here, order more: 
Rense van der Heide: info@egin.nl 
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Further information 

www.egin.nl 

info@egin.nl 


