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>N About FINAT

THTINATY

LINKING THE LABEL COMMUNITY

Established on 7t November 1958
INn Paris

‘Féderation INternationale des fabricants et
transformateurs d’Adhésifs et Thermocollants
sur papiers et autres supports’,

‘World-wide association for self-adhesive
labels and related products’
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FINAT MEMBERSHIP

DEVELOPMENT 1979 - 2009
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LINKING THE LABEL COMMUNITY
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Membership by categories

LINKING THE LABEL COMMUNITY

Indirect suppliers
13%

Direct suppliers

289, Label printers
0

59%
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LINKING THE LABEL COMMUNITY Africa

Austral-asia 1%
13% \ Northern Europe

17%

Membership by regions

Latin America

2%
North America
8%
Eastern Europe
13%

Southem EuropeJ
16%

\Central Europe

30%
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Affiliated Label associations:
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T Members of FINAT worldwide
I]I]E]!!ﬂ and affiliated lahel associations
in Europe and overseas



Propelling the success of

/

3N
4 associations
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LINKING THE LABEL COMMUNITY

STRATEGIC POSITIONING
OF MEMBER INTERESTS

POLITICAL
SUCCESS

SUPPORTING INDUSTRY
DEVELOPMENT

WHAT'S IN IT FOR ME?
(BENEFITS)

SUCCESS

INDUSTRIAL
SUCCESS
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RN Critical factors of success for

i4 FINAT
@nnmmm <

v Monitoring and influencing
LINKING THE LABEL COMMUNITY .
European affairs
v Promoting the benefits of
self-adhesive labelling
v'Raising awareness about
POLITICAL sustainability issues (recycling!)

v Industry Test Methods

v' Handbooks SUCCESS

v Statistics

v' Market reports

v' Management tools :

v Education \/Membermee_tlngs
v'B2B networking platforms

SUCCESS v Young Managers Club
v Exclusive information
v Member benefits and
INDUSTRIAL discounts
SUCCESS
v Board
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— Educational materials available
'.ﬂ from FINAT
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LINKING THE LABEL COMMUNITY

Defining the self-adhesive label market
FINAT End-user Market Survey
and Industry Report 2009

i FINAT TECHNICAL HANDBOOK
i Test Methods

8th Edition
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Educational materials available
from FINAT

THLINAT)
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Breakdown global label market

/

2 ALL LABELS
o T

LINKING THE LABEL COMMUNITY Latin America 1%

6%

Japan North America
7% 28%

Eastern Europe
8%

All kinds of
labels in 2007
approaching

36 bln. m2

ChinalAsia Pacific
22%

Source:

\Western Europe Labels & Labeling

27%
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World market shares by

labelling technology, 2007

Wodoog

LINKING THE LABEL COMMUNITY In mould Others
2% 1%
Sleeves
8%

Self-adhesive

(‘pressure
—  sensitive)
39%
Wet glue
(Iglue applied') Source:

o
50 A) AWA Alexander
Watson Associates
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Breakdown self-adhesive labelling

~
-4 . markets Europe, by application
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LINKING THE LABEL COMMUNITY

Promotional labels
8%
Functional
security labels
8%
Variable Information
Printing (VIP)

44%
Primary product

labels Source:

40%
AWA Alexander
Watson Associates
/ FINAT, 2009
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Breakdown self-adhesive label

/

\
; market Europe, by market segment
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LINKING THE LABEL COMMUNITY

Retail Food
16 % 22%

Office Products
8%

Consumer Durables

Beverage
3% 10 %
Logistics & Healt h & Beauty
Transport Care
8% 10%
) H usefhold Industrial
Automotive Chemicals @pomicals Pharmaceuticals
3% 7% 6% 7% Source:
AWA Alexander
Watson Associates
& FINAT, 2009
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Breakdown VIP label market

S 2 - Europe, by market segment
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LINKING THE LABEL COMMUNITY

Food Office Indusftrial
230/ 50% Chemicals
_ \ 3%
Automotive Pharmaceut

0 )
1% ical &
Healthcare
3%
Retail

Logistics Durables source:
0 AWA Alexander
34% 1 % Watson Associates
& FINAT, 2009
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Labelstock Demand
Europe, 1996 — 2008
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LINKING THE LABEL COMMUNITY
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Relative growth

TFMAT)

LINKING THE LABEL COMMUNITY
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Sales by Region 2008
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LINKING THE LABEL COMMUNITY

Scandinavia

IJJ

-2,71%

UK and Ireland
-8 3%

Central Europe 0,1%

Southern Europe

-3,2%

Eastern Europe

-2 0%;

I
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Self-adhesive labelstock

consumption per capita

LINKING THE LABEL Ty

Overall total

Eastern Europe

Southern Europe

Central Europe

UK and Ireland

Scandinavia

0,00 2,00 4,00 6,00 8,00 10,00 12,00 14,00 16,00
M2 per capita

Source:
FINAT
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Concluding remarks

THLINAT)

LINKING THE LABEL COMMUNITY

e On-going globalisation of markets
— Demand
— Supply
— Need for global label partnerships
e Growing awareness of CSR
— Sustainability requirements
e Required globalisation of standards
— Materials
— Operating skills
— Management sKills
— Best practices
e FINAT to provide the platform for global interaction
— B2B networking
— Young Managers Club
— Education
— Test Methods
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Thank you for your attention!

InNfo@finat.com
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